Scientific thought rests no less on the ideal of simplicity: Accord- ing to the Law of Parsimony, the most economical or least complex explanation of a phenomenon is preferred. In design, the ideal of simplicity is epitomized in Mies van der Rohe's famous paradox &dquo;Less is more.&dquo; It is not surprising, then, to encounter simplicity as a general criterion for visual representations. As Albert Biderman observes, &dquo;the stereotype of graphics...is that of an intellectually simple creature. When...not simple, they are not...as ideally supposed to be&dquo; (237).
Simplicity as a design goal has, however, recently come under scattered attacks-some broad, some narrow. Architectural theorist Robert Venturi attacks traditional notions of visual simplicity as rooted in the largely discredited modernist design aesthetic epitomized in &dquo;Less is more&dquo;; according to post-modernist Venturi, &dquo;Less is a bore.&dquo; For psychologist Rudolf Arnheim, slavish 
